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Quaero recently sponsored Forrester's
Marketing Forum 2011. (And if any of
you were able to attend our reception
or visit our booth, you'll agree that the
event was a particularly sweet
success; Quaero treated attendees to
more than 2,000 pieces of gourmet
chocolate!)

As always, the Forum provided
marketers with a great deal of food for
thought. This year’s theme was
Innovating for the Next Digital Decade.
Forrester warned that rapid innovation
is creating radical shifts in the methods and media that people use to engage
with your company, brand, and products, and promised to demonstrate how
emerging tools can combine the targeting, customization, and measurement of
online platforms with the rich, emotional brand experiences often associated with
traditional ‘offline’ media.

One of the keynote presentations I found particularly interesting focused on the
evolving role of the CMO. Forrester's founder George Colony illuminated "What
CEOs Want From Their CMOs." As an interesting twist, Colony solicited input for
his session through Forrester's online community prior to the event. You can
read some of the contributions here.

> Read Full Article

For more insight from our experts, visit our blog InsightIQ.

 

 

Forrester Marketing
Forum 2011
Keynotes

Republished with permission from the
SAS 'Get, Grow, Keep' blog.

I  am at the Forrester's Marketing
Forum in San Francisco and today's
keynote presentations included two of
Forrester's Principal Analysts, Chris
Stutzman and Emily Riley. Their
presentation was provocatively titled,
How to Succeed in a Decade of
Digital Disruption: ADAPT to the
CORE, which tied to the show's
theme, "Innovating Your Marketing for
the Next Digital Decade."

> Read Full Article

What do you think?
How is your organization adapting for
the next digital decade?

> Enter Your Opinion

Next Issue: Engaging the B2B Customer

 

Quaero is a customer engagement agency that helps clients increase customer
value through intelligence-driven, one-to-one engagements. Quaero optimizes
prospect and customer interactions through a combination of analytics, derived
insight, database technologies and cross-channel strategies. Clients range from
mid-size to Fortune 500 firms in a variety of industries, including
Telecommunications, Pharmaceutical/Healthcare, Media,  Financial  Services, Travel
and Leisure, Consumer and Technology. 

Quaero is a part of CSG Systems, Inc.,(Nasdaq:CSGS) a $500 million customer
interaction company that reaches more than half of all  U.S. households each month
and manages over $36 billion in transactions annually on its clients' behalf.  For
more information, call  1-877-570-2199 or visit quaero.com.
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